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“Artist Builds a Corporate Business

On Functional Office Furniture” 

By Bridget Malone


Tucked away in a quiet, suburban neighborhood in the Monmouth County community of Marlboro is an artist hard at work trying to turn the conservative corporate world into one with eye-catching, contemporary art. 

Pia Cyrulnik creates murals on furniture, working for both residential and commercial clients. Commissioned to create unique designs for doctors, lawyers, and even a hypnotherapist, Cyrulnik finds that the people who seek out her work recognize they get more than just a functional furnishing. 


“They hire you because they see your work and want your art,” said Cyrulnik. “The clients are wonderful. They realize they are buying art and not just something to sit on.”


The artist also sees the irony in the existence of offices where new and innovative ideas are prized and developed, while the décor remains unchanged and drab, just as it has been for decades.


“It’s a new combination of business and design that will take us into the next century,” she said. “Paintings aren’t usable. Now people buy things that are usable. We don’t have plastic on our couches like our mothers did.”


The artist’s current work in progress is a conference table and 12 chairs she was commissioned to create for ATI Telecommunications, a privately owned company headquartered in the World Trade Center.


“All I was instructed to include was a map,” said Cyrulnik, who then had a table specially built, found 12 chairs of 1940s vintage and has created a different type of phone on each one of the chairs.


“If they have confidence in me, they pay me the money to do great things,” she said.


Cyrulnik has managed to turn her art into a business. The ATI project alone has taken her three months of work, though most projects take her two weeks. And 16-hour days, seven days a week, are not out of the ordinary for her.


“They’re buying 13 pieces of art work and that’s the attention I give to it,” she said. “A conference table of this magnitude begins at $15,000.”


Saying that she prefers to be a one-woman show, Cyrulnik handles most of the business particulars herself.


“Every piece I do, I have to publicize it. I have to send updates of my portfolio to galleries where my work is being displayed. I spend about 25 percent of my time doing this,” she said. “I realize that I’m the boss and I have to decide what a project is worth.”


In the beginning, it wasn’t so easy and Cyrulnik’s business savvy hadn’t evolved to its current level. There are, she says, some people who still owe her money.


“I now have contracts, because it’s more systematic,” she said. “I have no trouble getting paid now. It’s a formal contract – because it’s a business!”

Having her work displayed in galleries around the country has also helped create a lot of business. Cyrulnik’s pieces can be seen throughout the U.S., including galleries in Scottsdale, Ariz., Chicago and Pittsburg, and as close as New Hope, Pa., or Long Beach Island.


Cyrulnik explains that galleries don’t want to take furniture pieces, such as a big table or bedroom set, but will instead show a chair or some smaller piece while also displaying pictures of other projects that the artist has created. A customer in a gallery can then peruse the portfolio and commission the artist to create a unique, specialized piece of art for them.


“In galleries I painted to paint. Now that I get paid a commission, I’m booked until the fall,” explained Cyrulnik. I don’t have time to paint a piece to put in galleries now.”


